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DEFINITIONS

A Green Building (GEhew or retrofit) is a building that, in its design, construction and operation, reduces

or eliminates negative impacts, and can create positive impacts, on the climate, social, and natural
environment. GBs preserve precious natural resources and imgpaadity of life’. Specifically, this means

that GBs should be very energy efficient, use extensively the potential of locally available renewable
energy, use sustainable materials, and aim for a low environmental impact over the entire life cycle. GBs
offer their users and residents a healthy climate and a high quality of stay, they are resilient e.g., to
environmental change and contribute to social inclusion.

Green Neighbourhoodaligned with the European Gre@eaf, is a set of buildings over a dalted area,

at a scale that is smaller than a district, with potential synergies, in particular in the area of energy. A
green neighbourhood is a neighbourhood that allows for environmentally friendly, sustainable patterns
and behaviours to flourish e.ghioclimatic architecture, renewable energy, soft and zemission
mobility etc. Green neighbourhoods are the building blocks of Positive Energy Districts*(B¥EDS)
implementing key elements of PED energy systems. For example, the exchange of enemggnbetw
buildings increases the share of local slpply with climateneutral energy and system efficiency. They
also provide the technical conditions to enable Citizen Energy Commdrafies Renewable Energy
Communitie§to be implemented.

Green Buildings and Neighbourhoods (GBM)PROBONO are GBs integrated at delimited area or district

level with green energy and green mobility management and appropriate infrastructure supported by
LI2fAOASEAY Ay@SadySyida |yR ail | SdufeRjGsNEagsitios yhal 3SY Sy i
maximise the economic and social cobenefits considering a district profile (population size, socio
economic structure, and geographical and climate characteristics). Delivered in the right way, GBN
infrastructure is a key erwer of inclusive growth, can improve the accessibility of housing and amenities,

reduce poverty and inequality, widen access to jobs and education, make communities more resilient to

climate change, and promote public health and wellbeing.

DGNBcertification serves as a quality stamp ensuring the state of the building for buyers. The Green

.dzZAf RAY3 [/ 2dzyOAt 5SYYIN] o6unmno SaidlotAakKSR G4KS DSN
F2NJ {dzAdGlI Ayl o6tS . dza t RAY 3 aeated taokt&in ascommbredefinidSdfiEhat2 y 2 F 5L
sustainability is towards and making it measurable. A consortium of experts was established from all parts

of the construction sector. DGNB had to be reshaped for the Danish standards, practice, traditions, and

laws but is now available to certify any construction project. They chose DGNB as an innforataod

and sustainable future guarantee. DGNB diversifies itself by focusing on sustainability and not just the
environment. DGNB creates a standardised framéwfor the construction operations conditions and

creates a common language which facilitates communication between professions and helps organize and

prioritize the efforts in long and complicated development phases.

1 Please refer to the last submitted reports for the latest statuthefdefinitions

2 https://www.worldgbc.org/whatgreenbuilding

3 European_Green_Deal EN_200710_fin

4 SETPlan Action 3.2: https://setis.ec.europa.eu/system/files/setplan_smartcities_imphgationplan.pdf
5Internal Electricity Market Directive (EU) 2019/944 5 Renewable Energy Directive (EU)

6 Renewable Energy Directive (EU) 2018/20012018/2001
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Life cycle assessment (LCA§ a bol used for the systematic quantitative assessment of each material
used, energy flows and environmental impacts of products or processes. LCA assesses various aspects
Faa20A1FGSR gAGK RS@St2LISyd 2F | LINE RIEJike., dafl® A (a
to grave) from raw material acquisition, processing, manufacturing, use and finally its disposal. In
PROBONO, LCA represents the statement of a building's total energy, resource consumption and
environmental impact in the manufactur&ansport, and replacement of materials and for its operation

over its expected life. Social life cycle assessmehC{is a method to assess the social and sociological
aspects of products, their actual and potential positive as well as negativectsmpbong the life cycle.
Life-cycle costing (LC®pnsiders all the costs incurred during the lifetime of the product, work, or service.

7 https://op.europa.eu/en/publicationdetail/-/publication/16cd2d1d221611e8ac7301aa75ed71al/laguageen
8 https://www.lifecycleinitiative.org/startinglife-cyclethinking/life-cycleapproaches/sociala/

9 https://ec.europa.eu/environment/gpp/lcc.htm
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Executive summary

The communicatiorand disseminatiorstrategy and associated materials described in this
deliverable lay the foundations of how dissemination and communication activities should
unfold in the PROBONO project. They also help ensure that the project can create a significant
impact on the broadyreen building and neighbourhood concept, society, and all stakeholders

involved.

This document explains the strategic and tactical actions to accomplish awareness and
engagement in the PROBONO project. For this purpose, several tools and activitiefraze d
to establish a londasting connection with the project beneficiaries, participants in the project,

and other external stakeholders.

Besides tools and activities, the deliverable also explains the internal communication plan for
the participation of all partnergor a successful dissemination and communication process.
Additionally, relevant files, reporting process, contribution guitks, etc., for dissemination

activities of the Communication Committee are presented.
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1. Introduction

1.1 Mapping PROBONO Outputs

ThewzN1lJ2aS 2F GKA&a aSOGA2y A& G2 YIFIL twh.hbhQa
Deliverable and TadkSa ONA LJi A2y = F3FAyald GKS LINR2SOGQa NBa
D8.1 (Dissemination & CommunicatiStrategy & Reportingaddresses Task 8.1 (Dissemination
Strategy, Communication Plan and Activities) witighsists 0ofST8.1.XDissemination Sttagy

& Communication Plan), ST8.1(Rissemination & Communication material), and ST8.1.3
(Dissemination & Communication activitie€ut of these three subtasks, D8.1 mainly handles
the requirements of ST81.(Dissemination Strategy & Communication Blafhe primary

purpose ofST8.1.1 is testablish an agile communication and awareness.plan

GA Respective
Component GA Component Outline Document Justification
Title Chapter(s)
TASKS
ST8.11. Dissemination & Communicatior| Communicatiorand Dissemination
Plan Plan is described along withhe

communication vision, objectives,
strategy, activities, tools, and KPIs|
G/ 2ydsSyd  / NBI{
G/ 2y GSyid [/ NB|dhd
GazyAdlFiBER y dre also
included in Annexes-lill.

An agile communication and awareness pl
will be developed at the beginning of thi
project, and periodically updated during th
project. The output will be a detailed plan fq
communicationand dissemination to achievi
the ambitions in this project. The task w|
incorporate  stakeholder mappings ¢
characterisations from WP2, and then use it
have the most appropriate dissemination ar
communication channels for each stakehold
group and efectively target and tailor
messages for each grouphe task will build
on the preliminary work done in WP2 and w
coordinate and manage the communicatid
&dissemination work; additionally, ever
partner will be responsible for disseminatir
their resuts and activitiesand also those of
the project overall. The communication ar|
dissemination activities will be tracked ar|
monitored constantly, thus in ever
consortium meeting a brief overview will b
presented.

Chapter 29 and Annexesll

Task 8.1. Dissemination Strategy, Communication Pladatities (MEM60)

DELIVERABLE
D8.1:Disseminationand Communication Strategy & Reporting
Establish project communication and disseminatitrategy

Tablel:! RKSNBEy OS (2 twh.hbhQ&a D! 5StAQOSNIotS 9
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1.2 Purposeand scopeof the document

This document lays the foundations of the communication and dissemination activities of the
project by establishing the communication and dissemination strategy, which includes
communication vision, social media and website branding plan, initial schiedulee activities,

etc. The strategy will beeviewed andevised yearlyif necessaryising statistics and feedback
from KPI measurements and dissemination activities for improvement and necessary

adjustments.

The main purpose of the document is to imfiuce thecommunication and dissemination
strategy together withinternal communication plan, communication & dissemination tpols
promotional materials, dissemination activities, as well as KPIs, to measure the success of the
implemented tools and activigs. The document is directly connected to the Ta2PROBONO
Liaison Activities) and D8.5 Liaison Activities and Event Participation (I) by pointing out liaison
activities with other EU projects and event participation plaie implementation of the
strategy described in this deliverable will be presented and explained in D8.2, D8.3, and D8.4.

Periodic Reports.

1.3 Structure of the documentind its relation with otherWP 3 Deliverables

Chapter 2 of this document will explain the communication vision arefrial communication

plan for working together with the respective partners. The chapter will provide detailed
information about the use of the Communication Committee, which plays a vital role in the
successful communication and dissemination strategy ptena8 will describe communication

and dissemination objectives and developed strategies that will be used to accomplish them.
While Chapter 4 will describe the communication and dissemination strategy, Chapter 5 will
present the communication and dissemtion tools and how these tools will be used to create
awareness and distribute information on the project. Chapter 6 will give brief information about
recognition of EU funding and the rules for flag and disclaimer usage. Finally, Chapter 7 will
explain he communication and dissemination measuring means related to the dissemination

and communication tools described in the previous chapters.

As explained above, TBis a component of WP8 and has mutual interdependence wit@ T8.
since event participation ahallianceliaison activities are also a part admmunicationand
disseminatiorstrategy. The implementation of the strategy described in this deliverable will be

presented and explained in D8.2, D8.3, and D8.4. Periodic Reports.
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Additionally, D8.1 will se data onstakeholder mappings & characteristipgovided by WP2.
Additionally, based on the discussion with respective WP leaders, the following deliverables will

be the main focusf the communication and dissemination activities

2 t S Deliverable
WP1 D1.2; D1.4P1.6; D1.9;
WP2 D2.2; D2.5; D2.9
WP3 D3.4; D3.6; D3.9D3.18
WP4 D4.6; D4.9; D4.12; D4.15
WP5 D5.2; D5.8; D5.10
WP6 D6.1; D6.8
WP7 D7.8; D7.11D7.14; D7.17D7.20; D7.23
WPS8 D8.4; D8.8p8.11;D8.14
WP9 D9.4; D9.6D9.10
WP10 D10.5; D10.13

Table2: Deliverable Lists
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2 Communication Vision

Besides the general project vision, PROBONO also has a communication vision and different
methodologies and tools mentioned in this document will be useacmomplish this vision. The
communication vision will define the direction of the dissemination and communication
FOGAGAGASE F2NJ GKS NBad 2F GKS LINR2SO0GQa tAFSGI
The communication vision of the PROBONO project is stated as follows:

1 Reaching a vast audiee: The main goal of communication and dissemination activities
is to reach a broader audience which includes specialists and the general audience. It
means that there would be diverse communication and dissemination approaches for

each targeted stakehoét group.

T Communicating actionable and understandabimpacts and outcomes While
supporting, adding value and extending the reach of the project impacts and outcomes,
the developed communication vision aims to analyse information and devise an
effective way of communicating it for the target groups beyond simply restating the data
and general results of the projedesides providing certain action items for partners to
enhance or execute, the communication plan will focus on@ng values presenting

future action while providing specific action items for partners to improve or execute.

1 Making sure everyone gets their voice heard and each partner gets profiled. The
PROBONO communicatigisionwill have two main focuses this context 1. Promote
the PROBONO project, updates, amaditcomesto ensure engagement even after the

end of the project. 2. Promote the partners of the project.

2.1 Internal Communication

This chapter will explain how the WP8 leader and PROBONO partners will work together in the
contextof communication and dissemination activities. To make it clear, WP8 (SiNpdilhis

activity withthe partnersin support.

PROBONO has set up a Communication Committee that plays a very important role in creating
awareness around the project. Thism@munication Committee will serve as a unit to support
the communication and dissemination activities of the project. Each partneapaainted one

representative to be part of the Communication Committee. This representative will further
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help with appoiningdedicatedmembers/experts from their organization, to take part in specific

tasks (news, scientific papers, newsletters, editing).

Eachcommittee member hasaken a responsibility for collecting information and input from
their own organization to bdransmitted and shared by the WP8 leader on the digital

communication platforms. The Communication Committee will have the following tasks:

z P

w 2NAGAY3T 2N KSELAY3I 6AGK SRAGAY3I FNIAOEfSa F2NJ

w [ 2y 0AYy dz2gdhé événts tisgt,IBoth interyfationally but also locally, to maintain a clear
overview of who is participating in which event. It is also important to provide the eventual

communication materials that need to be prepared in advance.

w / 2y 0AYdz2 tdmNoditordmy fiRR ltoimaitaih a clear overview of communication and
dissemination activities of the partners.

w {SYRAy3 (62 LASOSa 2F O2ydSyd G2 GKS 2ty S|
news section, newsletters or on social media aiela according to the Content Creation

Schedule (See AnnexThe Dissemination leader will establish a new Content Creation Schedule

for the Communication Committee members each year.

w DAGAY3A AyLlLlzi 2y @OAadzZt YFGSNRAIFIfa ONBFGISR F2NJ
w | S iitipogsible movie scripts or videos.

To cover all these, CC meetings will be held monthly, with the WP8 leader and the rest of the
representative members from each consortium

COMMUNICATION VISION

g
gg
8

Dissemination}
Leader

\\/

Communication|
Committee

Figurel: Communication Vision
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3 Communication and Dissemination Objectives

The Communicatiomand Disseminatiorstrategy of the PROBONO project will focus on three
main objectives: creating awareness, informatdstribution, andexploitation of enhancement
activities Each of these obgtives will have a different focus at different times in the project's
lifetime. These objectives are linked to the mission and vision of the project presented in the

previousChapter2.

Further, these objectives require the involvement of the CommunaaiCommittee to carry
out the communication activities that will be described throughout this document. Therefore,
there must bea close dialogudetween WP8 leader (SIN and the rest of the partners/the

Communication Committge

The communicatiorand dissenination strategy of the PROBONO project will focus on three

different areas:

1. For the first year, the project will focus on increasing outreach and awareness of its scope,

objectives and planned activities to attract stakeholders and maintain theéerit.

2. The project will showcase the delivered outcomes externally for the sedoind and fourth
years to keep stakeholders engaged and collect inpé{ssignificant area of activity for the
communicatiorand disseminatiostrategy in both these anthe final year will be in support of

the Exploitation Strategy in WP9.

3. For the last year, the project will focus on ensuring the continuity of the project and its
replicability after the funding period ends and supporting the efforts completed durieg th

project's lifetime.

3.1 Creating Awareness

Creating awareness and common knowledge is one of the essential objectives of the
communicationand disseminatiorstrategy for establishing solid connections with the defined
target audience. Developing trusted rénships with stakeholders, such as Gighated
communities and indirect beneficiaries, including citizens, communities, industry, etc., and

liaising with other EU projects are necessary for disseminating the project's outcomes.

Furthermore, creating iddity through different means, such as the project website, social

media channels, newsletters, videastc., will also support the ambitions of the PROBONO
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project. To enhance and strengthen the online presence of the project (website, social media,
videog, several workshops, meetings and articles will be issued and disseminated with the help

of the Communication Committee.

3.2 Information distribution

During the project activities, the consortium will develop trusted relationships with relevant
external stakholder communities in areas of green building, green neighbourhoods, science,
technology, academia, etc. These communities have interlinked focuses, which give an
opportunity for creating activities for more widenpact dissemination. Accordingly, various
workshops/events will be organized to enhance collaboration, get feedback, and share the

progress of the project/early results.

3.3 Exploitationof EnhancementActivities

This objective focuses on activities that could enhance impact through extesiaboration,

which will help extend the influence of the PROBONO results and tools to be designed and
delivered to the market. All exploitation activities will support the project's goals by creating and
presenting an exciting story about and around tRROBONO project. It will also ensure the

creation of trusted relationships that will last beyond the project.

Thus, the aim of the exploitation activities is:

w ¢2 SAGFofAAK | AAIYAFAOFIYG AYLI OGO 2y aidl {SK2f
w [/ NXB -téard relat@nghips with beneficiaries and stakeholders

z A

w 9y adaNE (K NB&dzZ Ga I NB NBLX AOFO6ES FyR SELX 24

Deliverable B.1- Dissemination and communication strategy & reporting (I) Pagel6of 40



PROBONO Grant agreement n101037075

4 Communication and Dissemination Strategy

The communicatiorand disseminatiorstrategy will focus on developing communication and
disseminatioractivities to create a consistent and appealing narrative for the PROBONO project.
The strategy will also serve as a guidr project participants and consortium members when

they are giving speeches, participating in events and/or in other ways tha¢mirése project.

Although the deliverable is called Communication and Dissemination Strategy (PROBONO GA,
2022), there are differences between these activitidscording toEC(2020), communication

helps increase the project's public visibility and resdiy using accessible language. On the
other hand, by using scientific language prioritizing accuracy, dissemination activities ensure
that the project's results are available to the scientific community, policymakers and stakeholder

groups

DISSEMINATION COMMUNICATION
Objectives Public disclosure of results Promotion of the project and its results
Audience Target groups, such as scientific General public, including EU citizens, civil
communities, industry society and mass media

stakeholders, policy-makers, etc.

Language Scientific language Non-specialised language
Channels Peer-review journals, scientific TV channels, radio, newspapers, generalist
conferences, online repository of website, newsletters, etc.
results, etc.

Figure2: Difference between C&D

Therefore, different tools/channels will be used in different ways for communication and
dissemination activitiesThe list below presents various activities and channels classified

according to the criteria entionedabove (Figure 2)
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Activities Channels

Communication Dissemination Communication Dissemination

Publications Non scientific Scientific
P publica 2
= tes article DIoES
Blog
Events Events for the Stakeholders Open Doors Market showcase
general eve o
bli ke B2B networking
Online Online promation Online disclosure Generalist website Online repositon
of re esul
5o ne
Sorcia a
Meetings Stake e Citizens Blog and eedbac
gagemer Pri Se5510ns
Photo con T rial e
Tr ng r
ntervie
Media Mass media Pr Newspape Scienti
npaig _
Radi
Materials Promaticna Conferences Leaflet Publication of
ateri oceeding Brocl roceeding
:‘js e

Figure3: Differences between C&D activities

4.1 Target group

To reach the dissemination and communication objectives, the target audience has been
thoroughly defined by WP2 (Social and Behavioural Innowsg}i Based on the drawn map, the
PROBONO Target Stakeholder & Audience groups table (Se8)vedeestablished. This target
group was further developed from the initial DoA, but it kept a close resemblance to what was
initially stated in the documenihe table will be improved in D8.2 when the final version of the

PROBONO Target Stakeholder & Audience groups list is published in D2.1.
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IT
Target Audience Energy | Building Cities, Public Industry | experts
Urban Government R&D/ Academia
Activities providers | constructors | pjanners R&D R&I from
SMEs
Website/Social Media
X X X X X X X X
Channels
Press materials X X X X X X X
Videos X X X X X X X X
Events X X X X X X X X
Promotional and
X X X X X X X X
marketing materials
Newsletter X X X X X X X X
Academic Publications X X X X
Workshops & Roundtableg X X X X X X X X

Table3: Target Stakeholder & AudienGeoups

4.2 Keywords and messages

The communicatiorand disseminationstrategy includes the usage of keywords and key

messages regarding awareness creation,

enhancement. In creating a story for the PROBONO project, keywords and key messages will be

helpful to:

1 Help spread the projeéobjective and messages

information distribution,

and exploitation

1 Increase awareness of how research and innovation can tackle emerging challenges and

positively impact society while highlighting how the H2020 anefuElded research

helped realize these goals.

1 Inform and demonstrate societal aretonomic benefits generated by PROBONO to a

wide range of audiences outside the core project target groups.
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T Communicate results and success stories while stimulating positive emotions through
the demonstration of the social value created tdemonstration of social welfare

enhancement and social added value generated.

Keywords are descriptive and informational words of the project that have the function of
highlighting the project through these specific words and making it more visible. Keésatsio
help in online settings where search engines will direct the users towards the projects through

keywords.

In the PROBONO project keywords will also help better identify the project when disseminated,
attract stakeholders, and make it stand out frarther projects. The project has been assigned

the following fixed EC keywords:

Low/nearly zero &nergy positive buildings, Energy management in buildings, Renovation,

Integration of renewables, Automation and control systems.
The project has further beeamssigned the followingdditionalkeywords:

Building Information Model (BIM), Green Buildings and Neighbourhood (GBN), Energy
Performance of Buildings, Building Integrated Photovoltaics, Architecture, Engineering,

Construction, and Operations.

These keywrds will be further developed during the project with the help of the communication
committee to reflect the most updated state of the project. The keywords should always be used

when communicating about the PROBONO project on the following:
1 On social medi when creating hashtags for posts
T On brochures [digital and print versions]
1 On posters

1 On newsletter articles, to be used throughout articles as well as searchable

keywords

1 On scientific papers both throughout the paper and in the keyword section.
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5 Communication and Dissemination Tools

5.1 Website

The PROBONO website is available with theWw®RAk.probonoh2020.ewand will function aa

main hub and key tool for all relevant information and news about the project. The website will

present the objectives, expected impacts and key outcomes of the project.

Build Gfeen and Sustdinable

Neighbourhood by using the i

power of Social Engagement &

and Technology! r
L

Figure4: Project Website

The website will host:
1 Executive Summary of the project
1 Presentation of project partners
9 Presentation of Pilot sitesnd Enablers
9 Dissemination of results and deliverables
T Links to Social Media pages

1 Newsletter subscription
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- About Teams

Enabler 1

Enabler 2

Enabler 3

= Enablers

Enabler 4

Dublin Living Lab

Porto Living Lab

Madrid Living Lab
Aarhus Living Lal

=3
=
n
p
(%2}
o
()
B
o)
=z
o)
(2]
o)
o
o

Brussels Living L3

Prague Living Lal

News
= NEWS
Events
- Reports

- Contact

Figure5: PROBONO Websita®iture

One of the main functions of the website is to present content regularly to ensure dissemination
of the project progress for the target group. To ensure the constant flow of new content for the
website, the Communication Committee will have thektad helping with the creation of

specific content related to:

Deliverables ¢ the Communication Committee member of each partner is in charge of
presenting the public deliverables for WP8 by including the following information: Abstract,

keywords, tweet sample, andantentfor the news section.

The abstract should beolonger than 100 words
Abstract

Keywords describing what the deliverable is about
Keywords

A tweet sample to be shared on social media (Applicable to onriyd?PfR

Tweet Sample deliverables). Please, keep in mind that Twitter has limit of@&0acters

Around300 words to announce the deliverable in the news section
Contentfor the news

section

Table4:Content Creation: Deliverable
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Events/Workshopswvhere the project is presentedif any partner participates in any ewmt or
relevant workshop, the Communication Committee member of the consortium should provide

the following materials besides reporting the event details in the Monitoring file:

Images could range from pictures, taken, a figuh®m the

Images from the event presentation, or the poster of the event.

Keywords Keywords describing what the event is about

A tweet sample to be shared on social media. Please, keep in minc

Tweet Sample Twitter has limit of 280 characters

Contentfor the newssection Around300-400words to announce theventin the news section

Table5: Content CreationEvent

Specific updates, milestones, and technical negthe Communication Committee members
from the consortium should provide information on specific information surrounding the project

related to their deliverables, progress, and updates.

In relation to pilot sites, the Communication Committee members frawingg Labs should
provide content related to the pilot sites and any updates during the project, so the pilot pages

on the website can be updated.

Finally,continuedfresh content for the project website will come from social media widgets
displayed on thdhomepage. The widgets will be updated simultaneously with the social media

channels, ensuring that updates, stories, and visuals are also displayed on the website.

5.2 Social Media Channels

One of the most efficient ways to reach larger audiences is to g#aldinarketing tools. Besides

the project websitethe other important digital marketing tool that will be used during the
project's lifetime is social media channels. Social media channels are to be used for both
communication and dissemination, as pbetH2020 Programme Guidance on social méskae
Figure6). This chapter will touch upon the social media channels, a strategy on their usage and

specific roles for each partner.
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Covers the whole project (including
results)

Starts at the outset of the project

Multiple audiences

Beyond the project's own community,
including the media and general public.
Multiplier effect.

Informing and engaging with society,
to show how it can benefit from research

Legal reference
Grant Agreement Article 38.1
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Covers project results only

Happens results

available

only once are

Specialist audiences

Groups that may use the results in their
own work, including peer groups,
industry, professional  organisations,
policymakers

Enabling the take-up and use of results

Legal reference
Grant Agreement Article 29

Figure6: Social Media Guidance

The channelshat have already been set up and utilized &iakedIn Facebook Twitter, and

Instagram AYouTubechannel and Wikipedia page of the project have also been set up to host

the upcoming materials. LinkedIn will be dsas the main social media channel to communicate
and disseminate events, posters, and updates since the platform is dedicated to professionals

and experts in the field who are the proj&primary target.

The social media strategy of the project willlé®l four steps: collect, share, engage and
measure. For the collection part, all partners are responsible for collecting information regarding
events, updates, milestones, and news that could be shared and disseminated. The collected
material will be sharé with the WP8 leader, who is responsible for disseminating the
information. Everyone will be involved in the engaging process through sharing, liking, and
commenting on the content. Ultimately, the WP8 leader will be in charge of measuring the

impact of he dissemination on social media channels.

Hashtags will be used in each social media post to make the post searchable and increase
outreach and engagement. The hashtags can be keywords related to the material being posted

or to the defined keywords of thproject.

As mentioned above, all project social media pages have been linked to the website to avoid
confusion and improve access to the profeatontent. PostindiveQweets, Facebook posts,

etc., that appear in reagime on the website allows for begr search engine ranking.

Deliverable B.1- Dissemination and communication strategy & reporting (I) Page24 of 40


https://www.linkedin.com/company/probonoh2020/
https://www.facebook.com/ProbonoH2020/
https://twitter.com/probonoh2020
https://www.instagram.com/probono2020/
https://www.youtube.com/channel/UCSrwUTS0Xx1wHH0MgJMTELA

PROBONO Grant agreement n101037075

5.3 Newsletter

As stated in the DoAive newsletters are planned to be released to inform and engage the
A0GF1SK2f RSNB | o2dzi GKS LINRP2SOGQa LINRPINBaaxz I Of
accessibleny subscriptionon the PROBONO website, and the email list will be built on the
subscribes opting in on the website. The newsletter will be sent using a marketing tool and

follow a release timeline established by WP8 and the Communication Committee.

The newsletter will be provided with content, edited, and published with the help of the

Comnunication Committee. The topics to include in the newsletter will be discussed at the
monthly @mmunicationCommittee meetings. Each member is responsible for coming up with

a proposal on a topic, event, update, or milestone relevant to the project anskptang it to

the group.

The optin for the newsletter and visibility of cancelling the subscription will be complying with

the EU General Data Protection Regulation (GDPR).

Belowis shownan indicative template of the newsletter:

About

e PROBONO project envisions establishin

JOIN OUR GREEN COMMUNITY

SUCRIBE TO OUR NEWSLETTER

Figure7: PROBONQ@Newsletter
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5.4 ScientificPublications

In addition to online articles in the newsletter, the website, and social media channels,

PROBONO should use specific publications to reach a larger audience. Publications in scientific

journals andconferences relevant to the research and innovation activities will target the

scientific communities directly or indirectly in the scope of PROBON&e will be:

w {OASYUATAO Lzt AOFGA2ya F2NJ a0OASYGAFTFAO O2y ¥

audience.

w tdzotAOFGA2ya F2N) GKS 3ASYSNIf Lzt A0 aKl G

technical stakeholders, in order to deliver the key messages of the project.

The scientific dissemination will reinforce the project's image and basadwill help with cross
project liaisons. As the project has committed to producing several scientific articles per year, a
timeline will be established with the help of the Communication Committee to ensure the timely

delivery of papers and create aategy on what topics to pursue in the future.

Reporting and updating the scientific publications will be done using the ANNEXoHitoring

file by each communication representative of each consortium partner.

5.5 Videos

During the project's lifetime, sevakvideos will be produced to assist the dissemination process.
The videos will reflect the overall project message and defined objecficesrding to the initial

plan, two videos will be produced. The first video is planned to be ready in the prgectad

year, and the second one will be made in the last year of the project. The purpose of the first
video is to introduce the project, its objectives, vision, and mission. On the other hand, the
second video will present the project's progress and itedile number of videos can change

depending on the project budget

5.6 Living Labs

F A Y

The PROBONO project has six living labs (pilots) around Europe. These pilots will also serve as a

great networking tool for experience sharing and knowledge exchange. Bediumsroles,

Living Labs will also support wider dissemination of the project results to increase awareness

Deliverable B.1- Dissemination and communication strategy & reporting (I) Page26 of 40



PROBONO Grant agreement n101037075

and engagement. It will ultimately lead to exploitations and replications of the project's

outcomes.

5.7 Pressreleases

According to the DoA, it has beagreed to release one press release per year about the project
and its progress. A press release template has been created and can be foundRRQABONO

internal repository One pres releaseon the project has already been published in M1.

PROBONO - Horizon2020

upoates: Nov 22

The PROBOND project [The Integrator-centric approach for realising innovative energy-
efficient buildings in connected sustainable green neighbourhoods) was selected among 115
project proposals for the Horizon 2020 Framework Programme called LC-6D-3-1-2020:
Building and renovating in an energy and resource-sfficient way. The project officially
started on the st of january 2022t

green bailding market, the
ction industry

Achieving the goal

vide five transition acceleration enablers, as

s and resource optimisation

Figure8: PROBONO Press Release
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5.8 Poster

The project aims to produce several means of dissemination aligned with the stylebook and

overall vision of the project. Thgosters will be presented at conferences and even aid the

project's visibility and information dissemination.

ABOUT PROBONGO:

The PROBONO project envisions to establish a
people-focused European construction industry, by
working in harmony with the broader community
of stakeholders, to deliver scalable, sustainable,
and viable energy-positive and zero-carbon Green
Buildings and Neighbourhoods (GBN).

The objective of the project is to produce vali-

dated solutions for the design, construction, and
operation of zero-emission and positive-energy
buildings in sustainable green neighbourhoods.

PROBONO will provide strong examples of how
Green Building Neighbourhoods' technological
and social innovations can be applied, with a
vision focused on building infrastructure and

a renewed focus on people and sustainability.

o
s ©

Digital Twin
Platform Integrated

taking full advantage of digitalization and smart
technologies for the benefit of society.

The adoption of the PROBONO approach and
innovations will be proposed through a range of
participatory methods that promote stakehol-
ders (including citizens) partaking in co-desig-
ning and co-delivering a sustainable GBN.

The project brings together a European multidis-
ciplinary consortium of 47 partners, construction
and consulting entities, public asset service
managers, municipalities, technology solution
providers and experts, to turn the six European
districts (PROBONO's Living Labs) into Green
Building Neighborhoods (GBN). with positive
energy balance and zero carbon emissions.

New Constructive
Elements & Materials
Recycling

Electric & Sustainable
© Mobility

District Heating
& Cooling
100% Renewable

Expert Planning
y Professionals

Innovative Solutions for
Energy Efficiency Renvwable
Energies

“ This project has recoived funding from the Europesn Linion's Horizon 2028 Europe Research and Innovation programme under Grank Agreement No DI3I7075.

Y y

Figure9: PROBONO Poster
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5.9 Flyer

Besides posters and other digital materials, flyers will be designed and distributkifieagnt
events among relevant stakeholders and consortium members as printed dissemination

material.

ABOUT PROBONO

Build Green and Sustainable
Neighb?urhood by using
the power of Social Engagement

S aﬁd Technology!

ENABLERS

For achieving the project vision and objective, PRO
BONO wil ve GBN Transition Acceleration

digialization and smart te
of socey

The adoption of the PROBOND approach and innova-

tions will be hy

ough a rany icipa:

LIVING LABS

The project aims to provide validated solutions for

and zero carbon emissions.

Figure10: PROBONO Flyer

5.10 Templatesand Style Book

Based on the graphical layout guideline of the project, several templated)8.15) have been
created for different purposes; however, mainly to unify the communication message and style

and to ease the building of communication materials during the project:

SO

[N

w 5SSt AODBSNI of mpateddzo £ A Ok LINA @I

W t26SNI2AYd UWeBaSydlriAaz2y GSYL

w aAydziSa 2F aSSiAy3a 6aald GSYLIXIGS

The templates are available in tRROBONO internal repositomthin Template (SIN) folder.

Additional templates can be created if necessary.

At the beginning of the project, the WP8 leader creatteel Stylebook guidelineThisguideline

will help develop a unified message across all communication mediums for better
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