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DEFINITIONS

A Green Building (GEhew or retrofit) is a building that, in its design, construction and afien, reduces

or eliminates negative impacts, and can create positive impacts, on the climate, social, and natural
environment. GBs preserve precious natural resources and improve quality o$jifecifically, this means

that GBs should be very energy efficient, use extensively the potential of locally available renewable
energy, use sustainable materials, and aim for a low environmental impact over the entire life cycle. GBs
offer their users ad residents a healthy climate and a high quality of stay, they are resilient e.g., to
environmental change and contribute to social inclusion.

Green Neighbourhoodaligned with the European Green D&ds a set of buildings over a delimited area,

at ascale that is smaller than a district, with potential synergies, in particular in the area of energy. A
green neighbourhood is a neighbourhood that allows for environmentally friendly, sustainable patterns
and behaviours to flourish e.g., bioclimatic atebture, renewable energy, soft and zeemission
mobility etc. Green neighbourhoods are the building blocks of Positive Energy Districts® (B¥EDS)
implementing key elements of PED energy systeRws. example, the exchange of energy between
buildings increases the share of local slpply with climateneutral energy and system efficiency. They
also provide the technical conditions to enable Citizen Energy Commdrafies Renewable Energy
Communiies® to be implemented.

Green Buildings and Neighbourhoods (GBNPROBONO are GBs integrated at delimited area or district

level with green energy and green mobility management and appropriate infrastructure supported by

policies, investments and aS K2t RSNEQ Sy 3F 3ISYSyd FyR o0SKI @A2dzNE
maximise the economic and social cobenéfitensidering a district profile (population size, secio

economic structure, and geographical and climate characteristics). Delivered irgtiteway, GBN

infrastructure is a key enabler of inclusive growth, can improve the accessibility of housing and amenities,

reduce poverty and inequality, widen access to jobs and education, make communities more resilient to

climate change, and promote plib health and wellbeing.

DGNB certificationserves as a quality stamp ensuring the state of the building for buyers. The Green

Building Council Denmdtk | & Saidl of AAKSR GKS DSNXIYy OSNIAFAOIGAZ2Y
{dza G Ayl 6f Be Danikth erRidnydofDENBbwag created to obtain a common definition of what
sustainability is towards and making it measurable. A consortium of experts was established from all parts

of the construction sector. DGNB had to be reshaped for the Danish stis)daractice, traditions, and

laws but is now available to certify any construction project. They chose DGNB as an innforataod

and sustainable future guarantee. DGNB diversifies itself by focusing on sustainability and not just the
environment. DGB creates a standardised framework for the construction operations conditions and

creates a common language which facilitates communication between professions and helps organize and

prioritize the efforts in long and complicated development phases.

Life cycle assessment (LCA3 a tool used for the systematic quantitative assessment of each material

used, energy flows and environmental impacts of products or processes. LCA assesses various aspects
associated with development of a productand itspoferitt f A YLJ OG0 G KNR dzZaAK2dzi | LINR R
to grave) from raw material acquisition, processing, manufacturing, use and finally its disposal. In
PROBONO, LCA represents the statement of a building's total energy, resource consumption and
environmenal impact in the manufacture, transport, and replacement of materials and for its operation

over its expected life. Social life cycle assessmeh€C{is a method to assess the social and sociological

aspects of products, their actual and potentialsiive as well as negative impacts along the life cycle.

Life-cycle costing (LCQpnsiders all the costs incurred during the lifetime of the product, work, or service.

! These déhitions areidentified inthe PROBONO GA m61037075and theymaybe further
refined acceding tothe results of the projet.
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Abbreviations and Acronyms

Acronym Description
CA Consortium Agreement
DA Description ofAction (annex | of the Grant Agreement)
EC European Commission
GA Grant Agreement
PC Project Coordinator
PMC ProjectManagementCommittee
PO Project Officer
PS ProjectSecretariat
QM Quality Management
SC Scientific Coordinator
SM Social Media
TL Task Leader
ToC Table of Contents
WP Work Rackage
WPL Work Packagedader
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Executive summary

Communication and dissemination activities play a vital role in creating awareness and common
knowledge about the PROBONO project. This docurpesgents an overview of the visual
identity of the PROBONO projetbgether with the visualidentity colours, typeface, logo,
communication channels, and project website. These will help differentiate and recognize the

project worldwide.

The most importahelement of the project's visual identity is the website which will be the main
hub for all relevant news and information. The website is intended to be easy to navigate, and
the main menu containgformation YAQoutQtfe project, & & SNlefbel<AGERHIErS) Q
UPgot) R@port) endyd@ntac Q & $oOnbw. Buytiiermore the PROBONO social media
channels have been integrated into the website as part of the news feed on the homepage. This

functionality will keep thevebsite updated at all times.

Through a flexible and structured communication content plan, WP8 will ensure the overall

quality of the website and social media content.
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1.1 Mapping PROBONO Outputs

The rpose of this section isto mapwh . hb h Qa
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D8.15 (Project Visual Identity) addresses Task 8.1 (Dissemination Strategy, Communication Plan

and Activities) wich consists ofST8.1.1(Dissemination Strategy & Communication Plan),

ST8.1.2 (Dissemination & Communication material),

Communication activitiesput of these three subtasks, D8.15 mainly handles the requirements

of ST8.1.ZDissemination and Communication material). The primary purpose of ST8.1.2 is to

and ST8.1[Assemination &

establish a project promotion profile with a logo, to desitgmplatesand design marketing

guidelinefor visualizationandto createa websiteandsocial media channefer the PROBONO

project In this respect, the logo of the project was designed and integrated into all

communication and dissemination materials. Moreover, the graphical layout guideline of the

project, together with templates, werereated and approved by PST. Additionally, the website

of the project was designed and launched under the WRAv.probonoh2020.eu Six social

media platforms of the project (Twitter, Facebook, LinkedIn, Instagram, YeuTard

Wikipedia) were integrated into this website.

GA
Component
Title

GA Component Outline

Respective
Document
Chapter(s)

Justification

TASKS

Task 8.1. Dissemination Strategy, Communication Plan

Activities (MEM60)

ST8.1.2. Dissemination & Communicatior]
material.

Create a project promotion profile with logq
design manual and templates for visualizatig
Project narratives will be identified as a part
knowledge analysis for user identificatiq
purposes. A design marketiggideline will be
produced which will consist of standardize
project logos, templates for PowerPoint ar
Word, and a banner for email signatures.
addition, posterspne pager, and flyers will be|
produced to be used at relevant event
Furthermore, the project website will be
created and maintained from the beginning {
the project and after its lifetime. It will presern
key outcomes in the form of news article
reports, presentations etc. 5 profession
videos highlighting the living labs, the
challenges, the project vision, and expectg
outcomes will be produced. PROBONO
have accounts in several social media netw
communities, such as Twitter, Faceboq

Chapter 24 and AnnexesIV

Project Visual Identitys described
along with the graphical layout,
website, and commuication
channels of the project. Template
for External Deliverables, Intern{
Deliverables, Power Poir
Presentation andMeeting Minutes
are also included in AnnexeslV.
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YouTube, and LinkedIn. All accounts will
integrated into the project website. The mai
objective will be to increase outreach
informing citizens at large, as well as differe
a0 1SK2t RSNJ 3 NP dzLJa :
purpose and its potential contribution to ;
more efficient, reliable, and sustainabl
buildings. The social networks will also |
used to collect various feedback and extre
information that will be utilised in
dissemination and communication of th
PROBONO project

DELIVERABLE

D8.15: Project visual identity
This reportformulates the findings of T8.and exploresthe step of establishing the projectQ &ebsite and
communicationchannels.

TablelY ! RKSNByOS (2 twh. hbhQa D! 5SftABSNIofS

1.2 Purpose of the document

The purpose of this deliverable is to provide an evaluation of implemented activities and update
the schedule for the dissemination and communications activities of the project. The report will
be based on the D8.18Project Visual Identity, which contamestablishing the project website

and communication channels.

1.3 Scope of the document

This document will outline the completed dissemination and communication activities in the

context of project visual identity up to M9.

1.4 Structure of the document

This deument will first describe graphical layout guideline of the project together with created
templates in Section 2. Section 3 will explain the structure of the project website that
coordinated, established, and executed by SIN. This will be followed bgrSéateporting in
detail about the communication channels (social media accounts and newsletters) of the
project. Finally, Section 5 will highlight the conclusions and the plans of action to be

implemented in the next months.

Deliverable B.15 ¢ ProjectVisual Identity Page9 of 25

3



PROBONO Grant agreement n101037075

2 Visual ldentity of the Poject

2.1 Logo

The thought behind the PROBONO logo (see Fitjuis the merger between sustainability
technology, and the future of green cities. The colours of the loaie relatedto the
sustainability aspect of the project, with two versionstbé colour green. The supporting

element to the typeface depicts a city landscape built up of nodes that supports the technical
network running the city. We have selected an organictypéfacli 2 G 1S adiKS SR3IS¢
tech symbolism and focus on the inhabitants and-esdrs of the project. The logo also has a

variation of two more colours: White and Black (See Fidgure

Figurel: PROBONGELogo(left), logo in white (middle), alternative logo black (right)

2.2 Typeface

The main graphic typeface of the projecDissis Manropeis preferred web font and body text.

Moreover,Calibri Lighis a work font for Word, Excel, PPT, etc (See Figure 4)

ABCDEFGHIJKLMNOPORSTU ABCDEFGHIJKLMNOPQRSTU ABCDEFGHIJKLMNOPQRSTU
VWXYZEGA VWXYZEQDA VWXYZAEBA
- abcdefghijklmnopqgrstu abcdefghijklmnopgrstu
abcdefght_;klmnopqrstu VWxyZzaoh Wxyz2o03
VWXyZae0a
1234567890 1234567890
1234567830
I»#0%8&/(/)="7? In#E%&/(/)="?

In#°%&/(/)=7?

FHgure2: PROBONGOTypeface
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2.3 Colours

The main colour of the PROBONO project visadlsrdic Green# 5f977a)while the secondary
colour is Macha Green#(90c09a Alternate background colour is defined as White Peach
(#f2f4d3. Amethyst# 8F277Dyvould be used as the contrast colour and its black version would

be Asphalt# 303030) For more visual explanation, please see Figure 5 below.

SECONDARY AT BCXKGR. CONTRAST BLACK GRADIENT
COLOUR COLOUR COLOUR VERSION

Nordic Green Macha Green White Peach Amethyst Asphalt
Nordic Green
c66 c46 cs ca c70 .
M24 M: 8 M: 0 M:100 M: 64 ,
Y:60 Y48 Y20 Y 15 Y63 IR Peach
K: 4 K: 0 K: 0 K2 K: 6L
#5f977a #90c09a #24d3 #8F277D #303030

Figure3: PROBONGColours

2.4 Templates

Based on the grdpcal layout guideline of the project, several templafese Annegrs) have
been created for different purposebut mainlyto unify the communication message and style

and to ease the building of communication materials during the project:
1 Deliverable (public/private)
1 PowerPoint presentation template
1 Minutes of Meeting (MoM) template

The templates have been sent toRBT members via email and will be available in the PROBONO

Teams channel in the WP8 folder. Additional templates can be created if necessary.
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3 Website

3.1 Overview

The PROBONO website is available with theWdRiLprobonoh2020.ewand will function as the

main hub and a key tool for all relevant information and news about the project. The website

will present the objectives, expected impacts and key outcomes of the project.
The website will host:

1 Executive Summary of éhproject

1 Presentation of project partners

1 Presentation of Pilot sites

1 Presentation of Enablers

1 Dissemination of results and deliverables

9 Links to Social Media pages

T Newsletter subscription

The website will be updated and improved in line with the progadhe project. In the time
following the end of the project, the website is meant to work as a digital archive and showcase
0KS LINP2SOGQa 3F2d fax NBadzZ Gaz FyR AYLI O

3.2 Structure

The website has been created on a WordPress platform by gsistomized Sikemplatesas

the main theme. The official language of the website is English. The structure of the website is
illustrated in Figug 6. The subsequent paragraphs will give more detailed information on each
webpage. Moreover, additional pages canduieled as the project progresses to reflect updates
and milestones. Webpages can also beananged to more adequateleflectthe PROBONO

brand and vision.
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About Teams

Enabler 1

Members

Enabler 2
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Dublin Living Lab

Madrid Living Lab
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Prague Living Lal

Events
Reports

Contact

Figure4: PROBONO Website Structure

3.2.1 Home Page

The primary purpose of thhomepage is to create the first impression about the project and
encourage engagement. The webpage will provide an overview of the project and easy access

to News, Enablers, PilotSMaccounts, etc

Build Gfeen and Sustainable
Neighbiourhood by usingthe =
power of Social Engagement &

and Technology!

Building and renovating in an energy and
resource efficient way

Figure5: WebsiteHomepage
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The homepage also consists of visuals that present vision and objectives of PROBONO (See

Figure 8).

Groen Building neightourhoods

iding Neighbourhood

Join our green community

Figure6: Website Homepage (2)

3.2.2 About

The dropdown menu, under the About button, consists o main web pages: (1) About
(generalinformation about the project)and (2) Team (Managers and Advisory Board}hin
Yrean) Webpage, members are presented with pictures, names, and contact information.

These details enable the visitor to find and carttdne relevant person easily for their request.

project envisions to establish a people-focused European
ustry, by working in harmony with the broader

to deliver scalable, sustainable, and viable
bon Green Buildings and Neighbourhoods

Effects

PROBONO project has set out a highly ambitious ) 4: High energy performance

Impact strategy and has created the capabllity to

deliver it with the support of leading-edge {2 5: Reduction of greenhouse gas emissions

partners. Based on this Impact strategy, the &7 towards zero

project will provide significant and measurable

impacts not only in energy and construction @) 6: Reduction of the embodied energy in

fields, but also health, science and technology & buildings "Sister projects” of PROBONO
fields,

7: Reduction of air pollutants towards zero

Itis planned to achieve ten expected main - ’ _oPEN Lab NRV

impacts by the end of the project E 8: Demonstration of high potential for
&7 replicability OPEN Lab

W“4) 1:Primary energy savings
T\ 9: Shortened construction /retrofitting time and

= P
Z1) 2: Investments in sustainable energy » cost

B 3: Demonstration sites that go beyond nearly- 30 10: improved final indoor environment quality
o zero energy building performance <

Figure7: About Webpage
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3.2.3 Members

oMemberg webpage consists of a list of PROBQXgect partnerswhere visitors can fintrief
informationon each partner. Moreovetthe webpage will direct igitorsto the mainwebsites of

the partners.

3.2.4 Enablers

¢ K Enallep® \@ebpage provides brief information about each GBN Transition Acceleration
Enabler of the PROBONO project. Since the target audiertbe @febsite is both experts and
citizens, the webpage presents more u$eendly contenton the enablers Furthemore, a

subpage for each Enabler will be added when there is progress within the project.

Enablers

PROBONO will deliver five Green Building Neighbourhoods
Transition Acceleration Enablers. These Enablers will assist
Green Building Neighbourhoods to reach zero emission and
energy-positive levels by 2030 and deliver positive ratings
for efficiency KPIs associated with the innovations.

ENABLER 2 Social Engagement and Innovation clusters

[

Figure8: Enablers Webpage
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3.2.5 Pilots

The WPibotNWEbpage presentsix Living Labs of the projestere visitors will be able to find
brief information about each Pilot. They will need to clic& "Read More" button in order to

get more detailed information about the Pitwhich will thendirect them toa new webpage.

Pilots

P

Figure9: Pilots Webpage

3.2.6 News

This section will present the news and events on two sepgrages. This page is intended to
provide the visitor with all the latest (public) news and updates from the project. The page is

hidden on the website nowandwill appear when theravill be news on the project.
3.2.7 Reports

This pageresents Public Deliverables the PROBONO project. Each Deliverable will liRiee
worthy title. Moreover,the keyword will be defined for each deliverable for maximizegrch
engineoptimization d the website. Visitors will be able to download the deliverable files in PDF

format.

Figurel0: Reports Webpage
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